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Verbal Language

Problem Gambling Awareness Month verbal language 
should serve to de-stigmatize gambling disorders. 
Avoid sensational language that can alienate and 
dehumanize those with gambling disorders and 
induce fear or scorn of them in the public eye.



The following are some suggested guidelines that the 
National Council on Problem Gambling (NCPG) has 
adopted for disseminating useful information about 
problem gambling: 



When addressing the issue, professionals and the media should endeavor to use the 
term “gambling disorder” as utilized in DSM-5 whenever practicable.

“Problem gambling” may be an appropriate substitute, given its long history and 
the broad “catch-all” nature of this term, which encompasses a number of other 
labels that are more stigmatizing. This term also reflects NCPG’s name and long 
history as the national advocate. 

When discussing an individual, use language that puts the person first and the  
disease second. 

Describe the individual with a “gambling disorder” or a “gambling problem.” 
Understand that someone in treatment is a patient with a health condition. This 
terminology clearly demonstrates that the disease is a secondary attribute and not 
the primary characteristic of the individual’s identity. 

Avoid using stigmatizing terms. 

Rather than using the term “enabling,” state that loved ones can unconsciously 
reinforce gambling behavior. Rather than talking about a relapse, refer to the 
recurrence of the disorder. 



Verbal Language

Share the solutions that exist. 

State that recovery is possible and many with a gambling disorder go on 
to live productive lives. 

Humanize the disorder. 

Use language that is relatable and that humanizes and personalizes the 
condition. Avoid fear and blame tactics that portray those who are 
suffering as alien. 

Using appropriate language in discussing disordered gambling includes 
rejecting sensationalism in favor of more accurate narratives, avoiding 
stigmatizing language, and acknowledging evidence-based solutions. 

Provide details of these solutions. 

Provide information and narratives of how treatment and self-help 
programs work. Discuss what the limitations of the various solutions 
may be, and focus on the need for additional funding for prevention, 
treatment, research, and education. 

Communicate information about multiple pathways to recovery. 

Everyone’s path to recovery will look different, and that’s okay! 

Emphasize the global view. 

Illuminate gambling disorder as a chronic disease, not as an acute 
condition. Gambling disorder is widely recognized as a brain disease, and 
as such can require continuing treatment and maintenance, and 
significant time to achieve recovery.
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Typography

Headers +

Headlines

Barlow for paragraph copy allows the 
words a little breathing room. Set 
type with fairly generous line spacing

Barlow Condensed [all caps] Barlow



Photography

Problem Gambling Awareness Month photography 
style centers humanity, dignity, and real connection. 
Images should feel warm, candid, and grounded in 
everyday moments. Highlight people in authentic 
interactions that communicate support, resilience, 
and hope. Faces and expressions are key. Capture 
genuine emotion, whether it’s joy, relief, reflection, or 
encouragement.

Campaign graphics should NOT feature any type 
of gambling or gambling-related imagery. 
Children may be featured in campaign graphics 
so long as they are NOT depicted in conjunction 
with gambling imagery or participating in 
gambling activities.



Shapes and Layouts

Use shapes to build rhythm across layouts, frame 
content, or draw attention to key messages. 
Overlapping elements create depth and connection, 
while clean grids maintain balance and consistency. 
Patterns, when used, should feel modern and 
intentional, adding movement without overwhelming 
the composition.
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